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blogs. Portals for online
reviews, Forums, Personal
social networking sites

ERSIE Autonomous A % —%> F  Movies, TV, Books(novels)

(Autonomous) (B &) oA —% ok e L

Z 2T, BDEIEH A Fodness & Murray (1997) Opg¥ - JEREMEHR E VD 20D KD

TAVIZEL, /T TV & LT Gartner (1994) ® 42D 538 % %I 4T/, Induced
FERY) 1B~ OFE BRI fE# (Gartner 1994) THh v | FEHERIIG R
(Fodness & Murray 1997) & [A]3%, F£7= Organic (M) 13BDEHA~OFE R BRI IX A

(IS RVMER F 721X A OfER (Gartner 1994) THh v, FEPHEMIEH  (Fodness &

Murray 1997) & RIZETH D LR L7=, Autonomous (H JEF)

T T==2—X, R¥aAv

2 —7p ECHBEHROEREZ KM 5 2 LR TRV L7fE#) £7213 TRy 7D
NTF X —DEFEEGATEME, AR, T LB (Gartner 1994) W OMEEEF-> T\ 5, 7=
72, BB R A~OFEE SN TND LIRS 20 00, Organic & 1157
D, EABEEBIE LIEAT 47 ThhHIED, M LT T —L L, KBNS
FIVOENENEI A L F—F v b - A F—Fy ML,
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2-2. BRI GRIZHONT

ﬁ%%®ﬁ%%%ﬁ®ﬁ%k@é$%’%Lfi%ﬁ%jﬁ’iofﬁ%%ﬁé@@%
FEIEVWN RO, ENOFERIOBSES OWFZE T, BUOLE OB TEN 2 Ml L |
o DR EZRmI-T 6 O% 8BRS | 2R EAERT 2720 0EMEE: TBUEEIR) &
2 HEMN LD (I 1997; b1 1999; FijfH 1998) . £D— 5T, BXHEICE-T
REIHIINE D M E NI SN D, BEERE TBOLEOBCKREZ it ST 558, 721X
BAITHOEMICR DD HHESR) LA HMELH D (F)I2007p.101) , 72, #
WRE GRS T HHEFED HFE L S5 attraction (JBF 2009) DEFICEWNTH, %
DL BADT-DIZEREINDHDOTH D (Gunn 1994 ; Clarke and Middleton 2001) &3 %,
AAROFEEmIBLAISIWE B st [RIMEEZSI &0, & 2555 % ~DFhH
R S A BRSO attraction ThH 5| (Medlik 1997) LW H 37, 612 TA
23 attraction 72 & 5835 H O DA attraction 72 % ] (Nyberg 1994) &9 | % H

D UNIBAERFH & OZRHRC X - THM attraction 72 & 9 3£ Z) <E W FJ (2007)
DINGHEN S DD D, FMEABDEEOFETRICE R L Y THARMIETIZ, BB D, %W
RRTH D LHMEH D WITEIERRIRIE S mﬁéhékw5%%f®ﬁtﬁ%
EUMTHZ LT B,

ZOXEICAREY LB G L U CRHEMT 2 R A T o8& L LT, MacCanell
(1976) MEET 5 [~—h—) DAL LEEBELZOND, ~—H—IL, bebEliE, &5
%%®ﬁﬁ%ﬁ%?6*ﬁﬁ®io&%@%%?% LCholz, LvL, D%, AT+

WZE DA IRED L 912, Gt FMEINHIMEEZ 595, [EHREE D
t&%@éﬁf&hﬁﬁ?‘%ﬂfwéo BIzIE, 22T b4 K7 v 7 BNEFT DB
AT T2 Ik T, SORIBNEFFBELRAL DL Z L1X, ~— D —IZ X DA
fHrcdhHsd (BEFH2015) . 7277, 22T HA KT o7 13b ¢ LBOLRFEAEXL
TERAEMIEREARTH DM, —F T ——3(5 - WHBO X 5 72 IEpaEN 72 G
RIZE > THEICEDDRERY 9 5 LIEMT 2L H 25 (BAH 2012b)

A H—3y b E LIZERERORIEIZ, &6 60 EE 2T HRNELm b D
k9ot HAEOEMMEMER 2 F > 72 A%« BUEPEIET 5~ — 7 —I2 X Al
ST L R WBDER RO ARICHEBR LI FREERH D LB bILD, 20X 5 eBlext
HLLTHERBESNTOWD L DIESEFET D8, Ol LT, 2000 F085% 000 5 5%
TR TERZ, BEST LY, ~ v Hadbd Licary T oY =8 RMCRH T 5 2
YTV e =Y RARFETOEND, AT e Y — )XAE VR = A ROIE
ML, $v T 7 X =l DarT oY & ot E LIERITATERe., b aEHALEE
FIRELD Z & A2fR L (A 2015) . ZDOFEITIX, 4/&—Zybﬂk%<ﬁﬁbrw
LEDITWND (LA 2009; 4 2015) . £ D e LTI, mmﬁﬁ@%ﬁ EHYA b
DOBFGNL—WF—IZ LD a T o~z RZ 2L (1WA 2009) | S 51T, 2004 FF0
MxiX>R2aIa=7 %A FOBGICEY, 2—F—RELRYELI-a T Y &2t
BTDHZENAREL R, R —VP—DFICLDHF - RMMEE IR - 5 - A0, il
EORIEDRKS -T2 LT 6D (1A 2009; A 2015) . = 512 2010 A4=LARE,
ERLNALTYH [ =NV XU ICK > THARDT = A0 E 42 i L, =
VT Eil UCHER OB Tl < BARN BB TIXR SR 0o T iz 7235 T~k
EAZBIEFT LI EVIBERAOND LT oTn, 2D XD REEE~OFEHEDOE
FORROEND—FHT, ZOXIRAT 4 TRRD A& IZ L » TERH SN BEx5
I, BANCE > TR TH DN E D) DORBER R | —BEOITE L TR

14



BRI E->TVAELONRLNE b SnTWD (B 2012; A ARBERE 4R B RS BT
ZEFT 2015; $5AK 2009; HUEUER 2013; faH 2013)

2-3. BUCKH B O TEELIZBD L it TE

ANROEY . AL, [REEEZEDO N A OFOERAHUZ LY . FFED FERDHE
THOMEBATBIERNEEND ] LWV, ATHRICESBAEZ T RICL TV,
F7-. BULE OB EOEY OB & L TOEEEICHT 5 Ei#k b AFSdRER 0—>
ELTWD, 22T, RETIE, 2O X5 BB GOFATICET 2 E#ME . IR
T2 LN ABEH G ORATICET 2B TR T 20ICAREEEZ 26N, [N
KT ) (R w7 TAT—=FZ] LW BULEIOLSH, S6IZM 0 F—FRy b
FOBERICET HHZEICRIT D, B R OESHFHECHATICE T B R — Y —DE
WA ET DRI ONTHEIT 5,

2-3-1 AT &%

KR (2012) 12k 5 & FfTICiE THICA< T, HnonsZ &, RE -5
. B L B OO —FRIC S TS, IR E D Z &, 1300, |
EVIBMRD D, BlxIE, BEERICERIND ITHERE] (B HERAAIR,
BEOERL T —F v V068 - WlTmKE) < (53T ofh) RiTo 7 7
viay] e, BEAERET T LW EELZBICTHSIEZ ., BoLStO
EDOLL BRI CFEDZILFT L2 E TAXITRITEZERT DXL 010D, ARWFFET
KG L T HENRROZ DO X D R ATICET 2B A TET 5720 0E&E LT, M
BONGRIECEDD R R T - 2 v 73R ICER L, S5, BOEE®RIC
B3 2% FORERICETIMED 5 b, BECKGOMITE#REERNO—> & LTH
STWAH EELNELDOEME T 5,

2-3-2. 3 RU Ay« 2 ) TR

ZD XD RFATEBICIE, HEOIEEREIR L TWD ESbid (fEIF 2014)
HEICBT DML X THIMBEEN I 2=T 41—, B, AT 4 TEDOBEREST,
BE TS AN STIMMOMEBEEOITINCEREL 5252 ) 2T (F42008) ., 2O XL
D IR AN DY RAT BT 2 R\ R RITIE, TA RN v a b A0 O NWHEEFEEHRIC
BIAZR RIS Ay T BEXOY =T L UgE (1950) b5, MIFEEOS
TR RTAY « R w7« U7 LUIRE WS HEDOINBIEICEET 5 3 DRIz
WTHBALTWS (F—4) .

Feedb: TAR Y2 XA NLDIEE OG5 3 oD%hF

— > {%J
R o AT E# . -
220 AN Y2 L DER (MR AT B HIFERT £ 0)

o by oo WEOWRIEA S EREAMNT €y Nk, 67T

TR S
R A OIEE N 2 D1 EFEENRAT PR AE i
A ) TN 7%

MRE R ENS DI DITHONBRKE  Efk7 7 R

TET IR e bl A % B

Leibenstein.H (1950) % J&iZ438 MERL
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D) BN RU AT D DM A~DME DIHE B Z HI1EETNA~DOFTFLEBPINT 5
EDOMREHTZOT—H T, 2/ vy TRITH DM ~DOME OWHENEZ 51T LT~
DFBERFDTHADMIRE b TOT LI TWD, o, V=7 L RRITH DM
DAtk 23 £ DIZHONE DM OIEENHEINT 2 L WD BR T, 7 AU W ORKRFFEE Y —
AT 4 v sy 7 Loy TREEROM]  (1899) &\ EFEOHF T, BURRHEE (A
HOLNLIHE) IZOWTHENZ ENDAMNIT b, ZD 3 OOZRITHATITILE
HO~—TT 4 7 THEE HEITE 2R OBAVEIE TEbh D Z &%, K—4
T, TARX Y22 A DOREI VGNP T A A=V T 572D, BARD~—7
T4 72 TH D IMR ATER G AR — L _— DIl ST D BARGI AR LTz,

TAR Y 2B A VDEFRZTIE, N RUIUHRE R v THRIT—KAIITIEEAD
BIRICH D & SNTWANR, 2/ v 7HRICIIEDIRELH D EEbb, FFA (2007)
X, A v TR K o> TR LIZRFEDOMIZRT 2 FTFENBOM OFEEIZRE Y | FERM
WZHIOMOFENEZ . HEZOLODOEIMEMT 2 EOHENE S EHBHEL V5,
T, FRIIAV R IHRICONTHITREEE DO EFHO R E S OMES F
TILFPHIZ B E B2 D2 LN TE D20, HOHMITONTORITIR T TR 2§ T
XHLWBRRTND, A v THHRICEHLTHA 7 —x v MIREESNHERIBETFTED
FEOBNT CILEPICEDE L 5.2 5 2 ENATREIZR Y | fiiTE2 AT T 7o —F
FHEL LTHISHANIRES EE 2 BN D, 1272, L EFEROM AR E Li- AOWHEST
AR T @M THY . FFEDOMIZH T HTREDOLOHNAZE LIGEI12IE, R/
v TRRE, D7 EBEMIIE, OMAOFTEORYMEBEIDH LWV EBERTEA
DHREFFOLEEZ OGNS, X, BB T 2BEOARICIB T, FFEOBDE G~
DOFBIIHRT DA 7 v 7 RIL, SRENOBYCRRZT 5 2 & TE Z~DFME
DD LV S | FOBIEHRIZE > TORDNELZFHEEZ BLD,

2-4. BOEIEHRIZEET 298 T 5 i TE R
2-4-1BIICBITF AN RUI « R w73 E

BUOLIIBDEE OAR TR, I ATITH 28, Y T — AN — ¥ — TR
EHOLPHLAT—I RNV =R LTEY, MEORVIEEL S X5, FEEOFIC
X, 2O XD REHICEH LBDE LB ONIEOBRER L VD E L WD (Ta
2011; #EJ 2011; #A 2011; /MR 2016) . Correia & Kozak (2012) 1%, BfCAEE0iEE D4t
HEIE. ORI R AR HETH Y TR E D b, TLTTIAR_ v a s A
YONRT I Ry DRI Z T & OZERNEZ B LSRR T 5
AT —H A (Status) ZhiH (Eastman, Flynn and Goldsmith 1999) ¢ 3->% [Prestige
Motivation (Fppll72Ehi) | L EFR L. BULHIA~OFHERE OBREZHR~T (F-5) .
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F— 5 BITRBITA 3 >O%E (Correia and Kozak 2012)

EUES

(KBF=aY) MWE UNhT )

- HELEME(Recommend) & AN SCFEIEICHERS S 415
Ny RU A - —HME(Conformity) K A AT E 728> T D
« FEME(Habit) 7> > TIT > Tz

« Al A ME(Uniqueness) K ANSRCFEIEN T o 72 Z & A7
AT - 77 v va UE(Fashion) 7 7 v &g LR E
c FHES (Luxury)ZHETH 5

« ELPE (Entertainment) 28 L
- 7KFME (Recognition)fl NIZBE# S LD, AT 5
- 2 ME(Social) tHEARIHINL 2R Z E N TE D
AT —H A - JwEYE (Belonging) AN & O & F 72 3R E 557
- AR (Acceptance) B 3 DMLAE BT ANLT S B 2 55T
- 12.0H) (Self-esteem) HPhEid LE L HND
- FhdltE (Talk) FHRIRRBRZGEL7-< 72D

BOOREZX, Zhb 3 20OMREAELHTERE R 2BOCEOGITREY ~OF I
THEHKREZRET D LD EMIRTE 5, Prestige [ZIEIAHAL DO EWVBIECLF LWV
B 508, HACTH DD Prestige motivation (38 & Hels L T4AT L b A& o i & 0523
2l A TV D LEEZV (Vigneron and Johnson 1999) . 7=, Correia & Kozak (2012)
TIHHE—5 PO 3ODMEDOHTH, BNV RT DL LR o 7 RNEERICEDOSE
ZHI b & O T\ D,

AR TITETHIDIZZ DO 3 OONFITEHT 5 E 2 A TICBET 2SR 2o REE L
TEA L, 72720, BaERiMEOAREZRICL TV D b, HEIIEER L
WY, BOETE BT L WIGATIC BT D RV & LTI &L,
Y RU o TEEME (Habit) | ZkRuvwe, £, %8925 K912, ABFETIE, nmT
72 <EBHEBIC I 1T DA EM 2 xS L5720, [5HES (Luxury)] H4TUEEVIZL
WEEZ, BrRWe, Fm. AT =X A0/ A7 IV LTL, ZOHANEE RV, B
HVNEFRE LRWHIRRGRIZEOL SIS TIED I WEEB 26D, HEaE
(Social) | . [J@&EPE (Belonging)) . [52%1E (Acceptance)) . [ME.0:H) (Self-
esteem) | ZERX, I5HIZ, BB OEYBIER & LTHET D [GEEME (Talk) | ZFRV
7oy R AY T U T NRHER ORI AR E 2T, MMt (Entertainment) | & 7GRN
(Recognition) | @ 2 2% M7=,

2-4-2. FATIZBE T 2 Bk OPe L oh &

I 62, ERRO 3 00RITINA T, BYCKROWATICE T 2 Bz ET 272 DI
HERET HoOSRIEHR & LT, BOLIERICEIT 5 Wang, Quand Hsu (2016) O
ZECHEH LIz, A ¥ —F v hOFRE, FFZnaIy A FhOREIZL-> T, NTHER
FONOO A INERERDICATTHI ENAREL 78> TWv%  (Alguezaui and McLeay
2015; Buhalis and law 2008; Filieri, Litvin,, Goldsmith and Pan 2008) 7%, Wang & (2016)
OWFFETIE, 29 LI2RBlci#EA, 02 38 E 0Bt ~DfHEZ &, BE
AA—VICRWEBELZ G2 5B, DaJ BT 2ERERE LT, HaIDHFT
FEDOLHREDN EDO L HITFHMI SN TWE N ERR I EMEZREL TWD, A v
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H—F oy "R ETHLA, Bl Aasa=br—va M THTZB, 40X
— 2y FBEG L TOBIIAENROEY R H o0 2 IFREFICANDL ZENTED
L9127 otclod, D3 IO RNFE S UIRTE ik U THEIZ B3 o722 & 3 el =
N5, £IZ T, KFFETIEZ DO Wang & (2016) OHFFE TR > TWDHH a2 IIZRET 5
HHG, B GoRITICET 2 EREANWET 27O EEX, N FUT .
R )T e AT =R AR ZT THATICET 2 EM) &0 ) RE et & 2
TR~ 7=,

2-5. 7 B BLL L 3haEDE

T TR, R RBDE L RFRBLEOBUR E . TN ENOBULRFLO 72D DI A4 & R
(ZONTHEET 2,

2-5-1. 5 HBLEIZ DWW T

HARTIX, 2003 2/ MRA—AREAE (40 28 [BUEIEES) W T EE%ZE
DOEERREEELAEMT, BV b Uy v s Ty o= 2B L, 8L EH
HEIARYE (2007) . BT ORKE (2008) & F5 HAME A B AN TR &2 [E L)L T
2 C&ETz, F£72, 2010 FI2IER6 HAME NI T 0 L fe @ 0 861 17 &2 28fik L. 2011
%HKﬁ%%?*Eﬁ%Lt%@®\mn&ﬁ%4$@ﬁﬁ£%@ﬁ%ﬁﬁbt(@%ﬁ
2016b) .

LU, I3 286 BAMEANOITENC B 2T 5 & 36 R OHER IR RO
EEEERF KR E LTHER - KK - 5O T—AT b= b RPLTHDS (B—1) .

250 FF e 44,7
R TS 44.5
FEE e 354
TRART S 33,2
fBRER e 106
dbiE e 94
ARNNE e 9.1
PR e 84

W ﬂ mk

St
g
i

e 8.4
e 6.8

E
2
Sm

0 5 10 15 20 25 30 35 40 45 50

— 1 : 75 B ANE A OHEGERF RS (%)
BUOCT (2017) §HRSMEATHEBIAHA - 25K 6 &b LITEAER
LU, @ HAAEAOHINZHE, Z LSO~ OBIL bR E > T D 2 &R
RS T D, BIZE /M (2016) 13, AFEHOMETERITHAT OE~E A TSN T
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ORI — T v — b &FES 2 KETHE % ERl>TEBY, 5Dy = 7 nEEIZ
FEoTWA EEML TS (X—2) ,

BE—1 SHEAEAEAZHOL{I2088:8 R (20155)

fas AUSELCIENNEE | #Epik |@ &t
2EF 66,372,660 48.19%| 100.0%| -
11 H=RE | 17,779,970 34.7%| 26.8%| 26.8%
211 KBRAF | 9,338,480 50.6%| 14.19%| 40.9%
3fif jtfmE | 5,480,580 40.9%| 8.3%| 49.1%
A =ZRF | 4,811,200 48.2%| 7.2%| 56.4%
51if i [ 1.09 5.9%| 62.3%
6l 5.2%| 67.5%
761 | S | 5.2%| 3.6%| 71.1%
8fi1 FHIR . 3.49)| 745%
off | s . 33%| 77.7%
101 | _ 23.89 2.7%| 80.4%
1141 . 2.0%| 82.4%
1261 | 2,280| / 1.8%| 84.2%
13 | BEHE 963,230 . 15%| 85.6%
1400 | IRBE 921,730 . 1.4%| 87.0%
T 20| | 1.3%| 88.3%
1611 1.19%| 89.4%
1710 | R _ %  1.1%| 90.5%
1861 | A= 30| 1.0%| 91.5%
19fi1 0.8%| 92.3%
201 | SHES 464,080 | 0.7%| 93.0%

& RS, AEAEAEEREHN60%L LB UICR
AR | BT [(TERRi TS BE2015%] KDfER

B— 2 : SEGR A IAE O AL 20 #RE R (/)N 2016)

ZOXI R ANENFEEERE RETDAREERHHER & L THEE SR TN D
DM 2020 FRETEOHRA I L Ev 7 « RT VU I BERETHD, TDOL D72
FEDOZFALE LT, 2015 F- 0 B E & FATHERL S v 7e DINZEATEOE NGOESEIZ B3 5 0K
H7e 8t (CFERK 254 12 A 24 HERERE) ITBW T, HARBFEDLR (NTO) 7232020
EAY Y7 X508y 7 KEe% RIEZ 7255 BANE AR TE ORIz m T 72
BOIZRBW T, M 7etkE 2 3= U, BUGIEOFESFIC T CE 8T 5 B DO ERIZ
BT 2 Z DN SNTWD E W TmNEDRRA BT 655 (NERF 2015) . 2020
FHREAV oy 7 - T U U8y VB RSOBRBEIEIL, BT T D HAA~D
BULEFBOBEZEMEOFEH L SO TWD, BEAE (2014) IZHBWTH [FV By s -
NRZ YUy 7 REOBBIZERNEOA >3 > RBOEOJERIZET 2581728V ERTH
D, Ak, 2020 FZ M T 2,000 T ADEHEHIEL TS BT, ZoBWEE HAR
ENTZENRELERD, | EWIFLRB A G, BARBIEDA 3T RABUE~DR)
FH % ik U 72 U~ DO ANEABUL K FHE A~ DO ME 2 5,

2-5-2. A E AT X B EEVEDL

INTO &l A TR BB OB 2 E 2 RT3 OMN, 2020F4) B 7 « RT By
7 BEERTH CTH D BIRAN CTH D, WAANIEDE 2 FH ORI M 72 R 7 il = & R
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DO DEBEIRPER LALEM T, BOLEFBUCMY A TE 2, £ LT, 20034F0OEY v
b DSy o= POk, BB~ ORGRIE G 10 4R TR 2.6 fEICEEN L. 2016 4F
(I3 B R m ORT 1310 HFAIZE L (K—3)  CRRtB 2017) . £7o, R—5007005
Y | RIS A ARNIRITHE I A TRIAME AT E RO M OBHE TH 5,

<HERITERDOHSE >

(FA (FA
18,000 600,000
16,000 506,248 >16.695
500,000
457,173 ’
14,000 436,127 425,200 505,827
469,258 —
12,000 424,468 4154881 420’100 y 4001000

409,326
10,000 365,978
300,000

8,874
8,000 BEAARK
6,000 : 200,000
5,562

4,000 4,489 4,808 5330 5,336 4,760

4,180 4,098 100,000

2,000

0 0
2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 (&)

——SHSNEATITER(EER -—e—EERMTER(GER

H: TR B A E RS EZEMNE ) HRH)

BM— 3 : BHERIRATE O (R PESE T 85 2017a)

Z DX ) IREEINE AN FRAITE OB BT COERBEOBREE LRSI TS, #
AT FESNE A DSHRAT TICBOCAE M A WL T 2 ERFBIL, A F7 v 778 EOMBEEK
MHA =Ry PAEBITLTETEY, /1 ¥ —3y NMIBIFLZ T rE—a X8
WO L E L MLERARKTH D & OREN T IN TS CGRAEREZES ) 2017b)
EHT, BUEER T, N E A FEENSE (2017 4ERb E) b &, [HRT7 7 —RA FToK
% [H LWHE] ~2020 FIlCmiJ =T 7 v~ CERERBORMEE R 2017) ZKE L.
UTFOEYICHRTND,

DB 0 25 < Bl 1T = DFCAE D] TR B PH#EA T S, E & 541 S50
NIRITE B, F DI T B KT BN RIF T HEIT A & < oo TS, F=, S
[N FRT T2 DIFHIED T3 I C T DHEREIZ L D AL T #7270 TOIFERDATF
I DE D] 70 K5 5o /e RATRIGFD i FE o Z Dl teed 5 = L ITHEE 27—~ &
o TS, XHIC, AENDHBSPILF BT 50E, ZHETEITEZLEH LK
TAF BB EIEV ML TOS B B EF 1L T3,

OFE Y HEEIL, TEOEFERILAERICBT DAMNEANBOCE O ERAIH OBR & Hiiz /s
BUOCH R ORI DO VEWZTRIR L TWD Z ENGND, DO, A0 REBEIERT
WONERF (2015) @ [ [AHEAB#R] | TORRORT o' — 3 UiFE) LFREE &6
NENOFEZ IR L, EAUSE DR TR TV, FiiceBex S a2 A %
1% DEICHENG 2 N T T BER D D,

ZDH b, ESMNEANDORHEDHIRIZ OV T, T CICH AKX 5 FRA S S hE S
T\ D, HUCERPE 78 RBDCE R EER Tk, ek 16 42025 [R5 £ g
A CRBSMEANOREZ1T> TRV . Pk 24 FE 0 oIXEFENICRE (e 4 —
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V) EREEROIRDL BRI BRY. EAs | fEiakEse - I L 7o SR - BhR
L7250 « e B - FRRGE A 72 & OFTENVRME, THE S - PETREL REEAME DS
BRZDHORDOME I EOHAZRFEL TND, THITE D &, PRk 24 LI RY 28
FETHLUTHISNENTREE - PE - B - Bz TLe LT D75 E G
TIT T YTEDR) BPLTHY . WORNDOFENFITHRE L LTHEIT O T
AT

7272, B CToh LW 28 FEOMEELZ R TH, 7T UT D OBIEED T RRCK
O DBIEE & AN THHERRIE NS s o 72— 5. Bk B OB E O T BN EREIT%E
<. MTEHAR & W S BLE D DK B OBEEOEMMES R oD BURHELEZEYT
87 2017b) . £7=. BRI T VT ERCEMN S OB R OZENTEE ThHoT-0» N
LSBT & TR LWt Thod (F—6)
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K— 6 : AN EADEIF L QW2 GRET e L7235 RO PE S 595 18))=) 2017b)

4 ]t it /& =4 kG it &
TAUH oy B i [E] e st
HF L B Gk ] =i T T
A XY R oy ey T FRJAE FRJAE
KA R R Hs B K]
7T VA R R 2 A R R
AXVT B B TR SR i
2N FKHEE R ~ L= BriE TR E
F—ALT7VT  ER s vV RRVT R FRIAE

FESSME AT EATE R R A RS & CROCRRPESE T 8))R 2017h) p.25 2 b L IZHE
TRk

Zo@h, TYUTRHEEEET D L BOKREEOIE L A TR LTSS - e L
TG 2 BATE Y | BCKREEOBDLZ OBEB~DOBLARE N Z L3R LT
Do

FI3E WEHREER

AWFZET, BOLE D, FEDFEMOBOLG L L TOTEEEICHET IE#®E ., 15
WERLIZ T OFEYICET DHEROBEBREZIASNCTHZ L2 AN ET D,

Z O R L LT, IR 0@ EBRILICH O BOLHERO SR £
MIUTHED | BT RBUEK R OMBO RN ET 6D, £z, EFEMRERLLT
I, 20205 F DAV 8y 7« NT Y Uy VR OBRBIREZZ T, AAR
ROA 3y FEDEOIRILUE T4 Rs 2 7o ANE A B A B0 BmEMENH LT
BY, ZORODORRIZIBN T, FRIREL & B2 2 BUCT R ORI H A E )T
WD ZENEFOND,

ZOWEIE. A2 OSRT HIEROFFEDO LRI T 2B ~0EE (k) ¥
HINNZT DLWV ERT, AXHRFROERERFOR LM F S, £ LT, B
REYZRPIET YA v & LT AWETIE, BOLHE LR & 72 55 & O LS
DIEFMOZE LGN D120, BARENOSEY 27N 0)EE BANEABDEE 2345
EL. MRERLDEYME LT, ZIZBEMICBOIIRTHD LW HIRBENmE -T2 L
FBEZDNLETE OFMZRET D,

ABFgEIE, LT O R ER 2R ¢

OBDCICEET 2B MOBHFEEITY., TSRS BINEOZRIEWM O Z 2 % i
"I 5

BB LI L DT, M2 —xy MW £ TORATHIIE TOFIRO5FE TIEBUE
DBCTEROFEZ MRS D = L3 L —F, IFEOIZETIEA v —% v b kD
—ODAT A TIERELTELONFLEALETHD, AL, PE¥E - JErEN
TGk . [Induced (GEIXIFY) - Organic (AF&RY) | . A& —xy b E-FFAMZ
—% v bl D3 ODOMIHE Z MR I AS—T HBOCE R 2SR LT D,
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@BULE DS 28U I L . BULMROFATICET 2 B OBERZIIES 5 ¢

Fo. ARWFZEIE. BHEBOE. BT AF U By RS Uy BRSO E
%xéwﬂﬁtﬁkwtmwﬁbﬁ# Xt L C, ML T 2B CEIEE A @ LT,
WNZHTIT- R ETR O 2 15 L CHERICORIT 0 E W) RN IRBE 525
DThbH,

A HAE
ZZTCIIARME TSR E T 285, HEH LT — X OIEFIEIZOWTHAT 5,
4-1. BlExI5

AWFFETIL, FHEAMNE B R OB SR O FEE AT 2 5k & 2 RIG R & OfE %
o T 2720, Ob &b EBUCHITIT AR 2 7232 18 TBUL O RIT R > T 577,
QLT DOARIZ DS DT TR BUCHE L L THAER SNV, EAC L - TRk 5%
IRDGETD 2 RO ZM - TN RERET OBERDL EFZAOND, T LT, L
FD 2 FICHEA . WAREA KON AT T 0 TIVAGERZIEE LT,

&ﬁx7iyfw§%5i%&%&iL%ﬁgV&ﬁ%%®&%ﬁﬁ®t DITHE SN
ToAZFEE T, W) - WESLEVUIRIHE N SN L BETEA VU F B o — KR Tk
&&f%<@@i&6hf%t GETTED, 2004 DT T I —BDORA R« A« NT
Ab—varousilicl FNUBBAEARAT T U T NARAERITAROERICE E 6T
WA O 2 AR 2 — Y v 7 BT AICBEGT X 9127, 2, LEICHNITA
D LEIOBITENSZ N ENL LIXLIEIAT 47T ER—EITEDOZ VAN X
D EDITRY, REDANANEOPOTIIRER LD RITHIROBRM LA A=k
AARANOBRAEMEOE S 2ETHHBLE > T oz B sh g GFEE - K E - 22T
mm)oit\éi@i&%ﬁ#%\&ﬁx7§y7w§%ﬁﬁ%H%EAmﬁ%ﬂ%k

TSN TWD I EN IR R D, BOLT (2015, 2016a) 1. 35 HAME AR R 7
7/7»@%ﬁ%§6&“5ﬁ%%@bfﬁ$k@ﬁ%é@% FOMRBR L., LIE LIZBDE
KB E LTSNS 72 Kz LT\ D LT %, F72, LonelyPlanet <° Tripadvisor 72 &
WNOZELRBNEERA T 4 TICHEEBR AT T U T NRZFERDBBIEAR » b & LTHEHES
NTEH, TOANKDEEDMER D,

LorL, BEHTHR R LI BRAT T TNARERITL E L B AR Y &L TE
ELTWEDTIEHARL, HLETHRESE LTOMEEZHE S TESNRZ D TH D,
F7-. FROBER EF A 1% 2000 FAICA S THOHDEDTH Y . 7 AR OB
DOFTH, HBMHE, ~NFARREDOREIET VR LD L TOBEGE LTO
RARIIEIEIZ s TEENTZ LD TH L EELXLND, T i, Ax OITITEER AV
T T NRZERBBIAR v EED LD D FEX 2385 OE N, EREOER > R
IV EHEARD LR E WAREEN B X B D, T, BERRAT T U7 NARZESITE H AL
EABTOBNARY bE LTIEARDE DR, BIRENICES T DAICE >TITRE

AR CTHD, Fo, AUHAAEANTHLERARY TV TARERDOZ L EMLRNWEIT L
STIHHRDIRERTHD, ZOXIRERAT T U T NREROFFOMWE L, 3-1. B¢
RBIZONTORBIZIHRT=Ob & b EBDEHTIX e > T3 2 R TR OXI Rz -
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=B AT@QBGET DA FIZ DL O TR B GRE L THMAENRE WA, HACL > TR
RO DB L N 20D RTH - L TWAH EE 2 D,

4-2. %154

2-5-2. SMENIC X B38BT TIOR8, BN IRICK 2 & OB i B & 5 E
D—2L LTHEIT WD (HAEHFEET@R 2017a) . TOEH E LT, 77 Hilik
LR L CRICKDN S OBIDEE N DI N ENFETFT BN D, Rk 24 LA O REAMNE A

ERE RN RS & FIEMEANSEROFIIIEM L TV D28, Bk D OBERIT
WIZ BRI T - T D (K(—4)
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P84

T T 2%, BRAEE2T%, % Ofth]1%

PR274E

TYTT2%, BOKRSE27%, % Ofthl%

TR 264

T ¥ 7 81%., WKEE14%, FDfh5%

254 373

T ¥ T 66%, WKEE30%, % Dfhd%

TIR244F

T ¥ T749%, WKEE33%, ZDfthl18%
0 2000 4000 6000 8000 10000 12000 14000

NTYT mBKREE mZzofl

X— 4 : MRS EABDLF B OHER (TA)
FORHPESE TR TR T A B R REH A Ak 24~ Rk 28 FF 2 & & ITEEAERL

ZDOXE I IRBL T TN D OBNEHBC N 2 AND Z Eid, 7o 7k, RriCH
TITIND DBNEITHH S TODHBURZFTB L, A28 « HusE B D T4 L 7B
DBV L NI ) AT ZHHMETEDLZENTEDLLEWVWI AT v bR BZHND,
Flo, WRESAV w7 - XTIV IBERESEEZ. T UTUNNL OBLE
BEBFBETHZLIIEBETHE L TCOT T FhEmEmb b e bt d 5,

AW TIL., HEOBIIGHEMNE A BIRE Rt & LT zm, LEOEB K OEEEO T
R SstG e LTERRK - BT =T b OB EDO e xtb Ll L,

4-3, 7 > r— N E i

ARWFFETIL, R AT T v T NAREEAMATICNDINE N 2 51T v r— Ml
% 92k L7,

HEF3 20174511 H 14 B (CkBEH) . 11 A 15H OKEH) . 11 A 178 (&8EH) . 11
H18H (hMEH) . 11H19H (HEEH) . 11 H20H (HMEHR) . 11 H 218 (Kk#iEH)
OF7THMOHAFRT, 77— MREZEA L, ZTOHTHELTH LWKD D IRERIIL
TE¥ZAT o T2, BB AT T 0 T NAEFE ST BRI 2 I3 T 5 25, Alal
X7 > — MNEIEE DL S IEE Y REAMKICTEA LT WRFTCH 2T AR,
TSUTAYA EERIERITD 2 Pt 210 T &R IZ & » THEE LD OB E 1T - 7o, AR0F
TEDOXGUIFMNENTH 503, FAEWIIERHC X, AR, 178 GrEFEO~ » 7% BT
5. BARFBUNDSFEZFE L TNDERE) MHAEANTE LB s NMCHER 2 EE L,
FEIZHENThH S T2 PO T, RICEEICET 2EMA~DEENHET 5 2 & &
L7z, TORER, EARZE L T AT EORIEEZGDL Z LN TE T,
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B, RINOMEY | AL TIE, BARBHAIEZENEN TSR UIZEREFLQ T DD,
BRI AARFIRNCSB USRI L VIR R Y T U T NAREEDA A — DRI IR V2
PHEZTWALEEZ 51D (Beerliand Martin, 2004) . F7-. Beerli & (2004) 122D k9
IERE W T 256, RYIOLRFEARE L T D U E— MIMEIL EDEH %
ZH LI Z BT Z e LW =D, WIREME DR Z RS T 5 2 &35 LT
WA ERTLTWD, Zpz, ABFETIIRDICAE 473 EORIZE O 5 B R AEEEDINE
A GEEEER) 20z BT, BRI Cilinic Ao& R L, S 6122 0mnhs 3
VTN IR NHBE D S OB R RO, BRCK - AT =T D OFF 334 A SHT D
wtEE LT,

4-4. 'FREHE

EMROLZ2EMER U TO LB TH D,
. A RN RPMIMNEANTH Y . AARGRZ MRS RO AREED - 7otz B
HAFETEEL > TWVD,

QL R AT TV TN R E M- TRy (B—[n]%)

QIERAY T U TN HERENDE o)T Lo 2R (BRI #£—1
Q3. HARB|ER, MBARY T U I NREREIMT 2B Ui tEd (R
%)

Q4. ¥R AT T U T NI A~DOFIMRRSRE EDO X 512G T 50 (BERE)
Q5. A RO HATHEIZB W TEAR XN TN 25T GRIEL a-j @ 10 2 FTd T
[EIp29)

Q6. LFC 10 22D F B EIEE S NKTIZ & D 4 D& i iE

Q7. R AV T VTN EMTERR EZND BHO—2>TH 50> (H—EE)
Q8 IERAY T U TNARFHEEEZED L IR TWAHD (TR )
Q. E i

Q10. MR

Q11. [HEE - JafEHh - RHERE

Q12. ik

Q13. A AJFI bR

Q14. HAGHEIEL

Q15. H HFabk#

B, HEERMOFEMIR—TN5110LEBY THD,
T T QLR AT T U TNRER MDD E ST o2 EH (BRI

[Non-Internet Sources] o Word of mouth communication
o Guidebooks o Travel Agents o Local Tourist Offices
o Brochures o Travel Magazines o Travel Fairs
o Advertisements o Movies o TV o Books (hovels)

[Internet Sources) o Official webpages for tourist information
(e.g. governmental tourism organizations)
o Portals for hotel reservations
o Portals for tourist activities and resources offered by travel agencies
o Official accounts of social media (e.g. Twitter official accounts)
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[Other sources, including
both non-Internet and
Internet sources)

o Unofficial webpages about tourist information
o Personal blogs
o Portals for online reviews (e.g. Tripadvisor)
o Forums
o Personal social networking sites
(SNSs, such as Facebook, Twitter or Instagram)
—Please write down the names of SNSs you used.

( )

o Other (Please write the names of the sources below.)

I 1 am not interested in Shibuya Crossing
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£—8: Q3. HAFER, WHhAY T TNEGERZMT DEICSR LR (BEEIE)

[Non-Internet Sources] o Word of mouth communication
o Guidebooks o Travel Agents o Local Tourist Offices
o Brochures o Travel Magazines o Travel Fairs
o Advertisements o Movies o TV o Books (novels)

[ Internet Sources] o Official webpages for tourist information
(e.g. governmental tourism organizations)
o Portals for hotel reservations
o Portals for tourist activities and resources offered by travel agencies
o Official accounts of social media (e.g. Twitter official accounts)

o Unofficial webpages about tourist information
o Personal blogs
o Portals for online reviews (e.g. Tripadvisor)
o Forums
o Personal social networking sites
(SNSs, such as Facebook, Twitter or Instagram)
—Please write down the names of SNSs you used.

( )

K—9: Q4 R AY T U I NRGFERA~DMRBRO LG HE - Hik (BEEE)

Q4. How are you going to share (have you shared) your experience at Shibuya Crossing?
[Please select all appropriate options.]

o Write posts on social media  oUpload photos or videos on social media

o Post blogs or diaries on the Internet o Write reviews on the Internet

o Use emails/text messages/MMS to describe the trip

o Talk about Shibuya Crossing with friends or family

o Other ( )
o Not sure o | am not going to share my experience
o Other ( )

o Not sure o | am not going to share my experience
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#— 10 : Q5. A [HID WEHHIEIC B W TR RN TIN5 GBI a-j D 10 224 T

EIES))
Have not visited Not visited | don’t
Tourist Spots Visited | Entered (I am going to (I am not going K
2" —. now
visit) to visit)
(Example)

Tokyu Plaza - - - -
Moyai Statue o o m
a | Shibuya Crossing o o o o
b | Meiji Shrine o o o o
c | Takeshita Street O m o m
d | Yoyogi Park o o o o
e | Shibuya Center Street o o o o
f | Hachiko Statue o o o m
g | Omotesando o o o o
h | Shibuya 109 o o o o o

. Museum of Yebisu
| O O O O O

Beer

j Bunkamura o o o o o

o | have not visited (and am not going to visit) any of the places listed in items a - j.
—Please write down places you have visited (or are going to visit) in Shibuya ward.

(

)
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F£—11: Q8. R AT TV T NRFZESHZ ED L HITE T TWD D (FLERME R )

HREA

Traveling to Shibuya Crossing is a determinant
for gaining the respect of others.

Shibuya Crossing is a destination that my
family and friends would recommend.

Status / Recognition

Bandwagon / Recommend

Shibuya Crossing is a fashionable place. Snob/ Fashion

I have been entertained in Shibuya Crossing. Status / Entertainment

Shibuya Crossing is a destination that many of
my friends and relatives have not visited.
Shibuya Crossing is a location that my family
would like to visit.

I have heard that Shibuya Crossing is rated
highly.

Snob / Uniqueness

Bandwagon / Conformity

Wom / High Rate

Shibuya Crossing has an excellent reputation. Wom / Excellent Reputation

Many people have a high opinion of Shibuya

Crossing. Wom / High Opinion

Shibuya Crossing was recommended by others. | Wom / Recommendation

4-5. ETH H BUE D EIX

QL BER AT T U T NARFE S M- 1= Q9. AEfin, Q10. MERI, Q12. BkE X mIEH Dk
PEEMA RS 2720, QLLEEE « B - FEEFE. Q13. HABERER TS x5 & LT
WD RHEBBLEE N E D a2 7= OISR E LT,

#—7 (Q2) DIBITFIEIMENDR R AT T U T NRERENDE >0T Ll o7
WEmMDHI-D, £—8 (Q3) DHHITZARIZEIE®R, BRAY 7V T NRERENDT
OISR LI EREN DT DICRE SN, EPRIEOEMRIZ Y 75> TiX, Gartner (1994)
THET LN TV DFHERAE R, BIEMER, AHEROFEHREZ I Ho 72 < D00 T

(Dev and Wennie 2016), 1 v % —x v b LA 2 —F v bOIEFROFEIEA L L7
Tjostheim and Tussyadiah (2007) | A > % —% v M OIFROFEEZ FEWH N 3E LT
Llodra-Riera & (2015) HDOWEAESHIZ LT, T HOIHE & AT, B L UE—1
Do L DEFRIT 2-1LBDEICBT 2RO TEI L 2L -3 Dl Th S,

Q2 L Q3 TIL, R AV TV T NK KR EIND & ST Ele oo IEH & FERICSIRL
Tt Z S 2720 AR CHEA 23RE Lz, 7272, Q2IZB L Tid, ##stE
ANDOHINTEER A Y 7 0 TN ERAREANL2WE B EEN TV D REMR & D DT,
HERE D F 12 1 am not interested in Shibuya Crossing.] %01z, Q3 TIXih#AME AN H
ABIERIMEERESRETEBR T T T NAREREHNTWDHHEEDEZE X OND
728, B OF#IZ Nothing (1 did not refer to anything after | arrived in Japan.).] Z/Nx 7=,
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#—9 (Q4) DHEHA T, EBBAZ TV ITNARESOHERRE &0 X H 1G5
Emilc, WERAZ T U T NVRERITITC A BUCAR y N TR o723, W CERL IR
A R7 v 7 Toh D Lonely Planet CH A ARBY A b NY v 77 RAAL b
HINh TR, ﬁﬁﬁ%Xf/Fkbfﬁﬁéﬂfw o ZDXDBRBICAR Y kOfEH
NEDIHICHEENTWDONEEDL -0 Q4 DR EF T, £/, ZOHEAX
Correia & Kozak (2012) D AT —H A (Status) NRICEHD LRk 9 B, [EEEME
(Talk) | ICBDLOIRETHH D, HAOHKEICEEL TE, BOtE 3 —r v /T AK),
OEHEAMED BB CORBRE E DO L D IZIET 502 L7- Ana & Jens (2014) %
SEIT LT,

#—10 (Q5) DERXOBEAR Y ME, BEAKX UffE, Fih, SF ) 7 baEde)
WALEE L, OO H A K7 > 7 Lonely Planet Tokyo 2018 & Lonely Planet Japan 2018,
v & —2% > ~ E® Lonely Planet Website (2018 41 A 7 H i #&F'%) & Tripadvisor (2018
1A 7 HEKNHE) ©4-5OMFREMARICILEL TEESNATEBY . 22 ol#~— U,
ANRT X2 T OEN EAL 10 T HI8EE L1z, Q6 TIXZ D 10 23iid b BDEE A &5
FFNDBICHEBER L TWD B 40 FTE 7 o ZIRTRIRL TH L, BBRAT T
TNRZEROBIME L CORBBEIC L > TINA—T 3% Lin, £ LT, EARESE
1u_ﬁhtyw~7%&ﬁ§#£ﬂégﬁtxf/bt&@bfwéFf4V7w~
T R ERE 2NN FISIRATE I N—T % [T I —T ) L LTz,

#—11 (Q8) TIIEER ARV 7V T NRZROH R Nl At 6 DOEBIZE L T
BUCHELGRNC X T 2 EFN—2 a U Z2HE OINEIEIZ RS % snob, bandwagon, status M%)
ROEF LR DERE T 25 REBLS (Correriaand Kozak 2012) 75, #°f-4 SDDIHH
WRALTIEH = IEMRICEAT 2 RE (Wang & 2015) 7O LT,

55 IHTRER & MR

ARETIE, THEEDE éj R R T U T NS OB E L TOEEED
RIS KD D 2 JUTHNT T, BB RO IR R & £ DR 2R,

5-1. pirxts & 5 RIEE O JEME
FZE OB EFR—112, £—2,/121Z-xL7T-,
#— 1,12 : BIEFEDOENME (n=334)

[EIES N (N #HE (%)
(BB AT T v T VA e Fl o TR ] H ARSI %1% 64 19.2
= 87 26.0
WEAE 18 5.4
2—3FA( 37 11.1
4—5 4R 56 16.8
6—7 HFR( 21 6.3
8—9 1A 14 4.2
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10 A LA LAl 37 111
Egeaii) 72U P 89 26.7
(R 7 T U T NRERITER R ZFN Yeg 220 65.9
HHBEIDO—2>THHE D M)
No 85 25.4
I don’t know 29 8.7
[:£K] 10 1%, 18 5.4
20 1%, 160 48.2
30 1% 85 25.6
40 % 25 7.5
50 X 18 5.4
60 X 22 6.6
70 fX 4 12
80 ftLL k 0 0.0
[1£51] B 172 51.7
2 162 48.3
[1=l%] 72U H 86 25.8
7 AU 7 19 5.7
i;;)w\o (T g3 54.7
FeT=7 46 13.8

32



7 AU D 17 5.1

FeT =7 49 14.7
&) e 158 473
HERELISH 176 527
] KA (1) 49 14.7
i);éﬁ;a@ (1 23 6.9
i?‘ﬁ%é (1 A 12
2 DA 5 15
i}—;ﬁ_}%\ (7% 169 50.6
Efgs 28 8.4
T 11 3.3
BIEd 19 5.7
Z O 6 18

F—2/12 : [EEOREME (n=334)

WRAT T TN R E M- T2 RNEAE (26.0%) B—FSL <, RIZAARBIZER
(19.2%) . 4—5%H1 (16.8%) & BRI > ADBZWRERER-T-, £/, Q7.T
TR A T TNARERITER R EHND BIO—2>Th D E 9 nEEWTH D08,
Yes (HHJTH5) 7865.9%. No (HHITARVY) 78 25.4%, |don’tknow (A<BH) 7% 8.7% T
HoT,

FERIL 20 RN BRIy (48.2%) & D, WIZ 301X (25.6%) & LRI WA D
BIEBE NS>, BRIIFIFIER U203, @@ﬁﬂ@b%M(MJ%)o.a T
DOEIFEL ZFEA L TH Doy, DEHIKOEIZ N2 0 Lo etz Afe Tl
BN 4D L TR L, S BEEICIZEBES Oft i AR EE - M= — REZFIH L
Too TOFER, G —r v X (547%) BN—FLhoTld, TOHFTHLAFY X (9.6%) .
KA (84%) 7T A (15%) OEEFFFFEN I —1 v/ OK 0% HD TN D
YT LTI 7oA 0K 771% (4 AD%lFM%ﬁA@O%%lFW%E
AN) BI—a oy arTIREELTHDEW) SnbIa—u v IR, JEER O ik
BEIEIXEEE S FIEFE U2, HEEE BEMR R REE W72, EEE L I TR
ROBEIC R > TGS, SEGEE - B L FREEL THELTH S o728, DR
NI ootz ARUFIETITHGE & IERFEIC L Tt aiTo 70, TO/RE, &
RCIFIERGERES (52.7%) DOFNEFEAEH (473%) & T EFElo7, B (HE—E%)
ISR (FVZ A L) 3506% 0% 50 TEY, RAKRFEE (FH) ©147%TH-
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7o BIETITRE (Bt B - HLE - Z0f) 23243%, S48 - HEZE (65.0%) .
MG - BRERE (9.0%) . oM (1.8%) Thot=,

PLEMNSBER ALY T 0 T N7 e - TR DS L il Th D [RIEFH NS L. R A
T T UTNREREERE LTZHAD Y B, 4-1. THET7Z TOL &8 LB TR -T2
B2 R THEYCORGT I o 7238577 13, D7 E O AR REORIZEFICEL TS T E
ST=OTIEH RV EEZ NS, £, Q7 LB A T T U T NARZESITER X &35 D
HEO—2>THD0 EWVOERIZIZ, 6 EILLEOBEEN [Yes (HITHD) | L& %
TWDHZENG, 41 TEST TQEFTOARIED S OET Tl {BExg E L TmsE
DEWD, AL > TREO R 55707 1264070 < & ARMZEDRIZEEIZE L TIdEx
BFBHEEBEZBND,

EFETIE, I —r vy SHEEDRSHE SO, £, 200R0E 2R LS OFERDIER, Tk
D, F—uy NEFELIET - v SEEOLR, I-n v NEEFLHFET—m v E
EE DR, KEEFE L HEFGRFEA LR, KBS POLR TTFEFRETH T,

5-2. ¥sR AU T VT NVEFE R OIS GRak#eah)

Q8 THNIZPER AT T v T NRZEM OISR HIHHE OFMHE & MR 22 2 7 —13
IR,
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F— 13 PATEGRIZBIT DI H o 5 BRI 51T 5 S
HA VEfE EEERE
Traveling to Shibuya Crossing is a determinant Bandwagon /
- i 2.51 1.71
for gaining the respect of others. Recognition
Shibuya Crossing is a destination that my Status/ 3.82 1.06
family and friends would recommend. Recommended ' '
Shibuya Crossing is a fashionable place. Snob / Fashion 3.95 0.97
I have been entertained in Shibuya Crossing. Status / Entertained 4.01 1.01
Shibuya Crossing is a destination that many of .
my friends and relatives have not visited. Snob / Uniqueness 4.15 118
Shibuya Crossing is a location that my family Bandwagon /
. L . 3.70 1.16
would like to visit. Conformity
I have heard that Shibuya Crossing is rated Wom /Excellent
. : 3.98 1.04
highly. Reputation
Shibuya Crossing has an excellent reputation. Wom / Rated highly 3.89 1.00
g/lany_ people have a high opinion of Shibuya Wom / High opinion 3.89 0.99
rossing.
Shibuya Crossing was recommended by others.  Wom / Recommeded 4.10 1.04

Z DR,

Bandwagon

the respect of others.(Bandwagon / Recognition)] DA HRME TH 5 3 % Flal- 7223,

\ZB93> % [Traveling to Shibuya Crossing is a determinant for gaining
Th

DIAMT 4 SV EVME A R L=, 812, Tl have been entertained in Shibuya
Crossing.(Status / Entertained) ] .  [Shibuya Crossing is a destination that many of my friends
and relatives have not visited.(Snob / Uniqueness) ] .  [Shibuya Crossing was recommended

by others.(Wom / Recommeded) ] ¢ 3TEHH X 4 S a2 5 FIEFITE WM E 72 o7,
UEDZEhD, WBAY TV TNEGERIL [0 7 =T 4 A 2 MR E

W GBETE WO RIRNEWN T EBME XD,

5-3. R AY T U T ARESOBYCHE UCoO RO OZE
5-3-1. AA L ITN—TF « BT T N—TD4FH

BERAT T TNAREEOBHE U TORRMEIC L AT N—T T HITH -8
HED Q6 T 10 2> A BEEE B B M5 5 B
X TERLTHLL-72 (K—5) .

iz, 7
CHEEHLTWS i dfid oo %00
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syEA],

> HEIA

2D (23—t
T
21

M—5: R AY T TN OEEE X DNENLATHT
LRI U 72 [B1013 334 A 165 A TERIEDL & 9 ¥ Th o7z, LLF, 2077 34
A (10%) . 3Nn 28 A (8%) . 40239 N (3%) . =Dt 98 N (28%) THh-o7-,
AW Tilu;@ht7w~7% BER AT T T NSRS e F B 572 & iRk
LCWD [ AT N—T) | AR ESRE 2NN FICRATLE I N—T% [T T —7
AN _@20@7w~7%% Wt adE DT,

eliZ L, U7 7N —FIZB LTI, 2Ll T7ENG &L F o TEBERBULKGTE LTS
T RNEITEWEINZRNR, HL ETERRAY T U TN FERE LALTE ENERATHT L
T2 N—7 L ORI RFRFROZEITISH D, Lo CREHBAQDIGHTOLAHIET D HDTZT T
7R BOERSR E UCTRAENEWD, A X - TRk O B2 D AT — EREZ YT 5

ERZDIENTED, LoTRIFEED, WHAY T TNV RO ELE BT 5%t
BIRFBIIDH R ET DN TE D, AA I N—F YT N—TFORMIEX—1,6.
X—2,6 Db TH D,

36



[ R]
1% AT )L—TF (n=165) *ﬁ’))b—j’(n 169)
A% e '

¥ \\‘l i “'
=108 =208 =306 40K i ] ’ .
=504 =60ft =70t =10k =20f% =30f% - 404

=501 =60/C =704

5%

[P 51 R )
ALY IL—F (n=165) B T4 IL—TF (n=169)

5 "z

(s ]

A Y I—TF (n=165) .
HJ45 )L—F (n=169)

<

' S
2t FAYS s FFAA « A—0wX - AT ZT = k7 AN =7 AN
= 3—0Ow/N A ET7=7F

M—6: AA L ITN—TF LV T T N—TDEM

37



§REH e |
A )L—TF (n=165)

=

HI45)L—F (n=169)

= 304
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Questions about Information Sources for Shibuya Crossing

My name is Sumire Tsuchiya. | am a postgraduate student at Tokyo Metropolitan University.
I am conducting research about information sources related to Shibuya Crossing for foreign visitors.
Your answers will be used for research purposes only. Thank you for your cooperation.

|Contact: Sumire Tsuchiya, Tokyo Metropolitan University (|tsuchiva-sumire@ed.tmu.ac.ip>|

Q1. When did you learn about Shibuya Crossing? [Please select only one option.]
o After arriving in Japan (hadn’t known before)

o This year o Last year o2 -3 yearsago o4 -5 yearsago o6 -7 years ago

0 8 - 9 years ago o 10 years ago or before that

Q2. How did you get interested in Shibuya Crossing?
[Please select all the appropriate options.]

[Non-Internet sources) 0 Word of mouth communication
o Guidebooks o Travel Agents o Local Tourist Offices
o Brochures o Travel Magazines o Travel Fairs oAdvertisements o Movies o TV O
Books (novels)

[ Internet Sources] o Official webpages for tourist information
(e.g. governmental tourism organizations)
o Portals for hotel reservations
o Portals for tourist activities and resources offered by travel agencies
o Official accounts of social media (e.g. Twitter official accounts)

o Unofficial webpages about tourist information
o Personal blogs
o Portals for online reviews (e.g. Tripadvisor)
o Forums
o Personal social networking sites
(SNSs, such as Facebook, Twitter or Instagram)
—Please write down the names of SNSs you used.

( )

[Other sources, including both o Other (Please write the names of the sources below.)
non-Internet and Internet sources) ]

I I am not interested in Shibuya Crossing
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Q3. After you arrived in Japan, which sources did you refer to in order to visit Shibuya Crossing?
[Please select all appropriate options.]

[ Non-Internet Sources] o Word of mouth communication
o Guidebooks o Travel Agents o Local Tourist Offices
o Brochures o Travel Magazines o Travel Fairs
o Advertisements o Movies o TV o Books (novels)

[ Internet Sources] o Official webpages for tourist information
(e.g. governmental tourism organizations)
o Portals for hotel reservations
o Portals for tourist activities and resources offered by travel agencies
o Official accounts of social media (e.g. Twitter official accounts)

o Unofficial webpages about tourist information
o Personal blogs
o Portals for online reviews (e.g. Tripadvisor)
o Forums
o Personal social networking sites
(SNSs, such as Facebook, Twitter or Instagram)
—Please write down the names of SNSs you used.

( )

[Other sources, including both o Other (Please write the names of the sources below.)
non-Internet and Internet sources) J

o Nothing (I did not refer to anything after I arrived in Japan.)

Q4. How are you going to share (have you shared) your experience at Shibuya Crossing?
[Please select all appropriate options.)

o Write posts on social media oUpload photos or videos on social media

o Post blogs or diaries on the Internet o Write reviews on the Internet

o Use emails/text messages/MMS to describe the trip

o Talk about Shibuya Crossing with friends or family

o Other ( )

o Not sure o | am not going to share my experience

Continued on the reverse side —
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Q5. During this stay, where have you visited (or where are you going to visit) in Shibuya Ward?
[Please select all appropriate options from a - j.]

Have not visited

Not visited

Tourist Spots Visited | Entered (1 am going to visit) | (I am not going to visit) I don’t know

(Examp':%)kyu Plaza - - - -
Moyai Statue m m m

a Shibuya Crossing | o | |
b Meiji Shrine o | | |
c Takeshita Street m m m m
d Yoyogi Park o o o |
e Shibuya Center Street | o | |
f Hachiko Statue m m m m
g Omotesando o o o o
h Shibuya 109 o o o o |
i Museum of Yebisu Beer m m m m m
| Bunkamura | | | | i

o | have not visited (and am not going to visit) any of the places listed in items a - j.
—Please write down places you have visited (or are going to visit) in Shibuya ward.

(

)

Q6. Please rank the most popular 4 places from Q5 a—j above.
If you don’t know about any of them, please choose other places that you know of in Shibuya ward.

No 1.

No 2.

No 3.

No 4.

Q7. Is your visit to Shibuya Crossing a part of your purpose in visiting Shibuya ward?
oYes oNo oldon’tknow
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Q8. How do you feel about Shibuya Crossing? [Please select the most appropriate number from
1 (1 do not agree at all) to 5 (I totally agree) for each of the questions below.]

. I do not agree at | totally
Example Question all agree
Shibuya Crossing is a good place. 4 5
Question I do not agree at | totally
all agree
Traveling to Shibuya Crossing is a
determinant for gaining the respect of 4 5
others.
Shibuya Crossing is a destination that
my family and friends would 4 5
recommend.
Shibuya Crossing is a fashionable 4 5
place.
I have been entertained in Shibuya
. 4 5
Crossing.
Shibuya Crossing is a destination that
many of my friends and relatives 4 5
have not visited.
Shibuya Crossing is a location that
. . - 4 5
my family would like to visit.
I have heard that Shibuya Crossing is
. 4 5
rated highly.
Shibuya Crossing has an excellent 4 5
reputation.
Many people have a high opinion of 4 5
Shibuya Crossing.
Shibuya Crossing was recommended
4 5
by others.
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Q0. Please indicate your age.
o Teenager 020s 030s 040s o50s 060s o70s oage 80 orolder

Q10. Please indicate your sex.
o Male o Female

Q11. Please indicate your nationality, residence, and mother tongue.
Nationality: ( )
Residence (country name): ( )
Mother tongue: ( )

Q12. Please indicate your occupation.
Student: o Bachelor’s o Master’s o Doctoral o Other

Employment: o Full-time Employee o Part-time Employee o Self-Employed
o Unemployed o Retired o Other

Q13. Do you live or have you lived in Tokyo?
o I live in Tokyo now. — This is the last question.
o I do not live in Tokyo now, but I have lived in Tokyo. — This is the last question.
o | have never lived in Tokyo. — Please go to Q14.

Q14. How many times have you ever visited Tokyo?
o First time o Once o Twice o Three times o Four times o Five times
o More than five times

If you have any comments about this research, please write them here.

4 )

Thank you very much for your cooperation.
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